
 

 

 

 



 

 

 

 



 

 

 

 

 

Abstract 
The problem of the study was defined in the knowledge of the role of civil society 
organizations in the social marketing of health initiatives from the perspective of the 
method of community organization, and the study sought to define the level of the 
role of civil society organizations in the social marketing of health initiatives, and to 
determine the difficulties facing the role of civil society organizations in the social 
marketing of health initiatives, and identify Proposals to activate the role of civil 
society organizations in the social marketing of health initiatives, and to arrive at a 
proposed future vision from the perspective of the way the community organizes to 
activate the role of civil society organizations in the social marketing of health 
initiatives. 
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