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Abstract

The study aimed to determine the role of social marketing in achieving the 
sustainability of social services in non-governmental organizations, and the current 
study belongs to the style of descriptive and analytical studies, and the current study is 
based on the approach of a comprehensive social survey of members of the boards of 
directors of non-governmental organizations interested in social marketing, the study 
was conducted by NGOs interested in marketing Social workers in Ismailia 
Governorate, their number is (12) institutions, and the study population reached (122) 
individual social workers and members of the boards of directors of non-
governmental organizations interested in social marketing, and the results of the field 
study, according to the priority order from the point of view of the study sample, 
indicated that there are statistically significant differences on the scale as a whole At 
the level of 0.01. With the exception of the third axis, which is represented by 
marketing impediments, the level of significance was greater than 0.05, indicating that 
there were no statistically significant differences between the responses
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