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Towards cultural brand awareness: E-marketing of
local community heritage from Eco-lodge and
ecotourism agency visitor perspective
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Towards cultural brand awareness: E-marketing of local community

heritage from Eco-lodge and ecotourism agency visitor perspective

Abstract

This research aims to analyze the pivotal role of e-marketing in promoting local
community heritage, enhancing visitor experience, and building loyalty within eco-
lodges and ecotourism agencies. The existing research was based on a mixed
methodology that included a content analysis of ten eco-eco-lodges and ten ecotourism
agencies located in destinations with distinct cultural characters (e.g., Siwa Oasis, Tunis
Village, and Farafra Oasis) and a quantitative approach based on an online
questionnaire to which 386 visitors responded. Results showed that using heritage
elements (e.g., handicrafts, local stories and legends, and music or dialects) in digital
content improves brand trust and increases visitor engagement and the desire to repeat
experiences. Findings also revealed that ecotourism agencies outperformed eco-lodges
in employing interactive heritage content. Furthermore, results showed that digital
engagement with local community heritage content partially mediated the relationship
between cultural brand awareness and digital experience, visual appeal, and digital
trust. This research recommends developing digital marketing strategies based on
brands’ cultural identity, training marketing teams to leverage local community
heritage, and establishing digital partnerships with the local community that support

competitiveness and sustainability in the tourism and hospitality sectors.

Keywords: Tourism E-marketing; Eco-lodges; local Community Heritage; Content

Analysis; Sustainable Tourism
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